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NIELSEN BESTSELLER AWARDS RECOGNISE A HOST OF LEADING
AUTHORS IN AN EVENT THAT ACKNOWLEDGED BOOKSELLERS’
PIVOTAL ROLE IN SUPPORTING THE NATION THROUGH 2020
Debut novelist Richard Osman the standout success, as the only title to reach
platinum status in the same year as publication. Matt Haig, Reni Eddo-Lodge,
David Walliams and Tom Kerridge were also among those honoured.

London, 17 March 2021--The Nielsen Bestseller Awards annual ceremony took place virtually this
evening (Wednesday 17 March 2021) with Richard Osman, Reni Eddo-Lodge, Matt Haig and David
Walliams among the prize-winners. The awards honoured authors of the most successful books of
2020, who in turn praised the booksellers for playing such a crucial role in not only selling books but
also supporting their local communities.
Authors received honours for significant lifetime sales, as measured by Nielsen BookScan and
PubTrack Digital across both print and e-book formats. The awards are based on UK sales volumes
and were presented to those that passed sales thresholds during 2020 - Silver (250,000 sales), Gold
(500,000 sales), and Platinum (1,000,000 sales). Twenty-seven titles were awarded Silver, Gold or
Platinum status and the sales have helped contribute to another robust year despite the challenges
that lockdown brought to the retail sector of the UK book industry with Nielsen Book estimating the
total year at 202m print books sold to the value of £1.8bn.
All titles that achieve Platinum status are inducted into the 21st century Hall of Fame, which now
includes 149 titles. In 2020, eight books passed the Platinum Award million copy sales threshold.
Although published in 2019, Charlie Mackesy’s The Boy, The Mole, The Fox and The Horse was the
bestselling title of 2020 and achieved Platinum status, as did Richard Osman’s The Thursday Murder
Club. R
 ichard thanked booksellers in his acceptance speech:
"More than anything, a big thank you to all the people who have sold the book, all the booksellers up
and down the country - it was such a tough year in 2020, and I know that's continuing at the
moment. I hope in 2021 we can all sell an awful lot more books and I look forward to travelling
across the country to meet many readers and booksellers."
There were three children’s titles that achieved Platinum status: George's Marvellous Medicine by
Roald Dahl, Diary of a Wimpy Kid: Cabin Fever by Jeff Kinney and The Boy in the Dress by David
Walliams & Quentin Blake. Sally Rooney’s Normal People a nd Robert Galbraith’s The Cuckoo's Calling

also became Platinum bestsellers, as did the oldest inductee into the 21st century Hall of Fame Pride
and Prejudice by Jane Austen, originally published in 1813.
Penguin Classics Editorial Director Jessica Harrison reflected on the enduring success of Pride and
Prejudice, stating:
“Penguin Books first published Pride and Prejudice back in 1938, in a cheap paperback edition with
woodcut illustrations. Since then Austen’s best-loved novel has been an evergreen bestseller for us,
published in countless different editions over the years.
During lockdown last year we saw readers turn to the most iconic and enduring classics on our list,
we saw sales of our main edition of Pride and Prejudice rise by 22%. It’s heartening to think that in
difficult times, readers turn to classic books like Pride and Prejudice for solace and pleasure more
than ever.”
Matt Haig enjoyed a superb 2020 receiving a Gold award for Reasons to Stay Alive and three of his
other titles achieving sales of over 250,000: How to Stop Time, The Humans and T he Midnight Library
— the paperback edition of which is currently a UK #1 bestseller.
Chef Tom Kerridge achieved two awards: Lose Weight for Good (Gold) and Proper Pub Food (Silver).
Tom echoed the views of all successful authors, offering his thanks to the important role played by
booksellers in local communities:
“My favourite bookseller is The Marlow Bookshop, run by some lovely people. We’re so lucky to have
a community bookshop, and we will always be supportive of it. There’s still something super special
about your local bookshop, one that sells books with paper in them, not one you order on the
internet!”
Gold Awards were also presented to: Reni Eddo-Lodge for Why I’m No Longer Talking to White
People About Race, Beth O'Leary for The Flatshare, Lisa Jewell for The Family Upstairs,  Harriet Tyce
for Blood Orange,  Kathryn Hughes for The Letter and Christy Lefteri for The Beekeeper of Aleppo.
Silver Awards were presented to: Lucy Foley for The Guest List, Bridget Collins for The Binding,
Matthew Syed for You Are Awesome, Heidi Perks for Now You See Her and Erin Kinsley for Found.
David Baddiel has crossed the threshold for four of his children’s books, The Person Controller, Head
Kid, Birthday Boy & The Parent Agency.
Andre Breedt, Managing Director of Nielsen Book said:
“We are delighted to be celebrating the fifth Nielsen Bestseller Awards, albeit virtually on social
media. It feels more important than ever to recognise and celebrate the incredible role books have
played in our lives this last year. Whether it was reading for escapism or keeping us calm, helping to
homeschool our children or the source of the best binge worthy TV series; books were and continue
to be at the centre of our lives. Indeed without books, knowledge would not have transferred across
the ages from diaries of former pandemics to medical journals contributing to new vaccines. Never
have books been more needed, or appreciated.”

Notes to Editors:
Follow the conversation on Twitter:
@BestsellerAwrds | #BestsellerAwards | @NielsenBook
To contact our media teams:
press@agile-ideas.com | mediabookresearch@nielseniq.com
Details on the Nielsen Bestseller Award winners, listings of the latest bestsellers and features on the
authors celebrated at the event can be found at: https://nielsenbestsellerawards.com/

2020 Nielsen Bestseller Awards:
Platinum Winners:
● Diary of a Wimpy Kid: Cabin Fever by Jeff Kinney
● George's Marvellous Medicine by Roald Dahl
● Normal People by Sally Rooney
● Pride and Prejudice by Jane Austen
● The Boy in a Dress by David Walliams
● The Boy, The Mole, The Fox and The Horse by Charlie Mackesy
● The Cuckoo's Calling: Cormoran Strike by Robert Galbraith
● The Thursday Murder Club by Richard Osman
Gold Winners:
● Blood Orange by Harriet Tyce
● Fing by David Walliams
● Girl, Woman, Other by Bernardine Evaristo
● Lose Weight for Good: Full-flavour cooking for a low-calorie diet by Tom Kerridge
● Mythos: The Greek Myths Retold by Stephen Fry
● Nine Perfect Strangers by Liane Moriarty
● Reasons to Stay Alive by Matt Haig
● The Beekeeper of Aleppo by Christy Lefteri
● The Break by Marian Keyes
● The Christmasaurus by Tom Fletcher
● The Family Upstairs by Lisa Jewell
● The Flatshare by Beth O'Leary
● The Letter by Kathryn Hughes
● The Silent Patient b
 y Alex Michaelides
● Where the Crawdads Sing by Delia Owens
● Why I’m No Longer Talking to White People About Race by Reni Eddo-Lodge
Silver Winners:
● A Promised Land b
 y Barack Obama
● Birthday Boy, Head Kid, T he Parent Agency & T he Person Controller by David Baddiel
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Found b
 y Erin Kinsley
How to Stop Time, The Humans & The Midnight Library by Matt Haig
Now You See Her by Heidi Perks
Secret Commonwealth by Philip Pullman
The Binding by Bridget Collins
The Giver of Stars by Jojo Moyes
The Guest List by Lucy Foley
The World’s Worst Parents by David Walliams
Tom Kerridge's Proper Pub Food by Tom Kerridge
You Are Awesome by Matthew Syed

About Nielsen Book
Nielsen Book provides a range of services to the book industry internationally, aiding the discovery
and purchase, distribution and sales measurement of books. Our Research services provide retail
sales analysis alongside research from our Books and Consumers Survey. Nielsen runs the ISBN and
SAN Agencies for UK & Ireland as well as providing search and e-trading services for booksellers and
libraries. For publishers we offer a range of services from assigning ISBNs to adding metadata to our
database and promotional tools to help market books. For more information, visit
www.nielsenbook.co.uk
Nielsen Book is wholly owned by NielsenIQ: www.nielseniq.com

Agile
Agile are an independent marketing agency, delivering campaigns and prizes across the publishing,
arts, and cultural sectors.
Founded in 2004, the mission is simple: to shine a light on stories. Agile put great writing at the
forefront of campaigns, embedding brands within the creative, allowing clients to take centre stage.
Agile take a unique and holistic approach to project management, with the flexibility to manage
huge projects, deliver specific workstreams or offer strategic overview. In-house capabilities include
sponsorship search services, brand partnerships, event management, design solutions, judging
administration, TV Production, digital publishing and fulfilment services.
To find out more: www.agile-ideas.com

